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Introduction 

• Marine fish industry is playing a vital role in country’s economy 

through the counted and uncounted ways 

• Industry means of livelihood for more than 2.6 million people and 

contributing national GDP from 1.5% (DOFA, 2015) 
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Research Problem 

• Market mix variables and its behavior throughout  the timeline 

was changed sequentially with the changes of technology, 

knowledge, information as well as attitudes and values 

 

• Therefore it was deem appropriate to figure out how the 

gender role was changed in marine fish value chain with the 

changes of marketing mix variables in the time line  



Research Objectives 
• To investigate the market mix variables in the domestic market place 

and to identify timeline of the gender involvement in fisheries 
industry 

 
• To develop the market landscape for marine fish industry in Sri 

Lanka including gender contribution 
 



Research Methodology 

• Rapid market chain analysis was the key process to collect both 
primary &secondary data 

• Key informants of the marine fish value chain, industry specialists & 
the government institutions were the key respondents 

• Field observations were carried out to identify the changes of 
product, promotion, distribution and place strategies and gender 
involvement  

• Collected data was analyzed and identified with the special criteria 
accordance with the product, price, place, promotion, people, 
physical evidence and process to develop the timeline and market 
landscape of marine fish sector 



Results and Discussion 
Time Line of market mix variables  
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Time Line- Physical Evidence  
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Market Landscapes 
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Conclusions  
• In market mix product was changed whole fresh form to ready 

to cook & eat type and earlier mainly men were engaged with 
fish landing and processing activities  

 
• But today females are playing an important role in processing 

plants & cottage industries and  their roles were recognized as 
factory worker, quality assurance officers, Scientists, R&D 
officers and product development 

 
•  And also with these changes qualified females engaged with 

quality control, branding and administration sections 
 



Conclusions cont. 
  
• Market place was changed from landing sites, local markets 

and road side selling to super markets and e-market with 
different pricing strategies 
 

• All these changes of place, promotion, physical evidence and 
process facilitate to involve more female for marketing and 
promotion while male leads on role in production, distribution 
& exporting 

 
• Gendered changes in value chain through the market mix 

variables will support the decision making and planning of 
future fish markets and empower women and to find out more 
avenues 

  



Future Research Avenues  
• Investigate the gendered role in fishery value chains and 

measure the gender sensitivity in value chains 
 
• Measure the gender share in consumer spending 
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